The Research approach of the Kansei Engineering about the emotional experiential value has two approach since now. The first approach was the comfortable value and the second approach was the fashion aesthetic value. The object of my research is to classify the fashion emotional experiential value and to evaluate quantitatively the classified value the comfortable experiential value and the hedonic experiential value. As the research method I has chosen the scaling method about the emotional experiential value. As the outcome of the research the score of Japanese students about the comfortable experiential value were high but the score of International students about the hedonic experiential value were high Conclusion. The taste value consists of the three laddering value rower level of the convenient value middle level of comfortable value upper level of the hedonic value.
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